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OVERVIEW LIVING LAB MANAGEMENT ROLES
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Living Lab Project

Living Lab User & StakeholderActivities

Living Lab Organization / Platform

https://biblio.ugent.be/publication/5931264/file/5931265.pdf

Living Lab

/ 

Program  

manager

Project /  

Pilot 

manager

Panel 

Manager

/  Stake-

holder 

manager

Innovation  

manager
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Innovation Management process:

problem space / solution space / adoption diffusion space / scal ing space
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OVERVIEW LIVING LAB MANAGEMENT ROLES

6

Living Lab Project

Living Lab User & StakeholderActivities

Living Lab Organization / Platform

https://biblio.ugent.be/publication/5931264/file/5931265.pdf

Innovation  

manager
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THREE ELEMENTS OF INNOVATIVE LIVING LAB SOLUTIONS
INNOVATION = DESIRABILITY + VIABILITY + FEASIBILITY

A solution with a  

sustainable business  

model and a fit with  

your strategic goals

A solution adapted to  

the needs of your  

stakeholders & end-

users

A solution that is  

(technologically) 

feasible and builds  

upon your LL 

capabilities

Sweet spot  

of innovation

Bland, D. J., & Osterwalder, A. (2019). Testing business ideas: A field guide for rapid experimentation. John Wiley & Sons.

Hunsaker, B. T., & Thomas, D. E. (2017). The Viability Triad—Desirability, Feasibility, and Sustainability as the New Strategic Decision Imperative. J. Manag. Policies Pract, 5, 1-4.



FUZZY FRONT-END

PROBLEM SPACE

PROBLEM-SOLUTION FIT

SOLUTION SPACE

SCALING

“LESS COMMON IN LIVING LABS”

PRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS
SYSTEMATIC INVESTIGATION OF THESE INNOVATION ELEMENTS
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FUZZY FRONT-END

PROBLEM SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS
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FUZZY FRONT-END

PROBLEM SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS
MAIN QUESTIONS &TYPICAL ACTIVITIES

Who are the

main  problem

owners?

What is the  

issue/opportunity?

Whatoptions are

there  currently

available to  tackle the

problem?

- Stakeholder mapping

- Contextual inquiry

- Co-creation workshops

- User interviews/surveys

- State-of-the-Art research

...
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HELLO JENNY-CASE
IMPROVING QUALITY OF LIFEVIA CO-CREATIVE TECHNOLOGY IMPLEMENTATION

https://www.mdpi.com/2071-1050/13/12/6954/pdf
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IDENTIFYING & SCOPING THE PROBLEM

WORKSHOPS

Focus on elderly

CONTEXT SCAN

Focus on social  

isolation

https://www.mdpi.com/2071-1050/13/12/6954/pdf

Challenges in  

urban care

KICK-OFF

FUZZY 

FRO N T-END
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DEEP UNDERSTANDING OF THE LONELY SENIOR  

NEEDS & CURRENT PRACTICES

INTERVIEWS & OBSERVATION  

WITH ELDERY

IN SOCIAL ISOLATION

FUZZY 

FRO N T-END

DESK RESEARCH FOR CURRENT

PRACTICES
WORKSHOPWITH  

STUDENTS & CITY OFFICIALS
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FUZZY FRONT-END

PROBLEM SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS

Who are the

main  problem

owners?

What is the  

issue/opportunity?

Whatoptions are

there  currently

available to  tackle the

problem?

- Elderly people in isolation

- City officials

- Students social work

- Reduce feeling of isolation

- Improve matchmaking current initiative

- Personal initiative from elderly

- ‘Custom’ matchmaking by city officials

CONFIDENTIAL
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PROBLEM-SOLUTION FIT

SOLUTION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS
MAIN QUESTIONS &TYPICAL ACTIVITIES

What solution(s)  

(components) are available?

What value can they

bring  to the problem

owners?

Can we create a

solution  that really

makes the  difference?

- Applied research

- Technology scouting /patent search

- Co-design sessions

- Small-scale /controlled testing

- Qualitative evaluation

...
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MAKING EXPLICIT SOLUTION CHOICES 

(DESIGN/ USE CASE/ PROTOTYPING)
PROBLEM-SOLUTION FIT
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PROBLEM-SOLUTION FIT
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PROBLEM-SOLUTION FIT

SOLUTION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS

What solution(s)  

(components) are available?

What value can they

bring  to the problem

owners?

Can we create a

solution  that really

makes the  difference?

- Smart speaker

- Motion detection sensors

- Connection to existing systems

- Pro-active detection of loneliness

- Seamless communication & follow-up across devices

- More & better matches

- Decreased feelings of anxiety & loneliness

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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PRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS

Who is the primary

user  group of our

solution?

How does real-life and/or  

longer term usage

impact  our solution?

Whatare the business  

model/strategy

implications  of our

solution?

- Larger-scale /longer-term testing

- Real-world testing

- Quantitative evaluation

- Business model design & testing

- Impact assessment

...
ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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TESTING FOR IMPACT
PRO D U C T-MARKET FIT
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PRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS

Who is the primary

user  group of our

solution?

How does real-life and/or  

longer term usage

impact  our solution?

Whatare the business  

model/strategy

implications  of our

solution?

- Elderly people

- Public & private healthcare companies

- Caregivers

- ‘Loneliness’ detection /algorithm should be improved

- Difficult to prove long-term impact on mental health

- Not-invented-here syndrome

- Scale is needed for a viable business model,clear effects are

needed for a public roll-out

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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SCALING

“LESS COMMON IN LIVING LABS”

LIVING LAB INNOVATION MANAGEMENT PROCESS

Who are the later

adopter  

segments?

Howcan we facilitate large-

scale production & uptake  

of our solution?

Howdo we ensure a

viable  business model for

our  solution?

- We reused the technology in other projects with success!

https://www.imec-int.com/en/articles/choirbox-enables-remote-and-real-time-choir-performances

https://creativecommons.org/licenses/by-nc-nd/4.0/
https://www.imec-int.com/en/articles/choirbox-enables-remote-and-real-time-choir-performances


Howdo we ensure a

viable  business model for

our  solution?
CONFIDENTIAL

FUZZY FRONT-END

PROBLEM SPACE

PROBLEM-SOLUTION FIT

SOLUTION SPACE

SCALING

“LESS COMMON IN LIVING LABS”

PRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

LIVING LAB INNOVATION MANAGEMENT PROCESS

Who are the

main  problem

owners?

What is the  

issue/opportunity?

Whatoptions are

there  currently

available to  tackle the

problem?

What solution(s)  

(components) are available?

Whatvalue can they

bring  to the problem

owners?

Can we create a

solution  that really

makes the  difference?

Who is the primary

user  group of our

solution?

How does real-life and/or  

longer term usage

impact  our solution?

Whatare the business  

model/strategy

implications  of our

solution?

Who are the later

adopter  

segments?

Howcan we facilitate large-

scale production & uptake  

of our solution?
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FUZZY FRONT-END

PROBLEM SPACE

PROBLEM-SOLUTION FIT

SOLUTION SPACE
SCALINGPRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

MIRO EXERCISE 1

For your Living Lab, list

your (max.three) main

PROBLEM OWNERS

For your Living Lab,list your  

(max.three) main  

SOLUTION ELEMENTS / 

TECHNOLOGY 

COMPONENTS

For your Living Lab,list your  

(max.three) main  

BUSINESS /STRATEGY  

GOALS

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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For your Living Lab,  

whether you engage in  

scaling of solutions and  

how
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Panel Management tips & tricks
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OVERVIEW LIVING LAB MANAGEMENT ROLES

Living Lab Project

Living Lab User & StakeholderActivities

Living Lab Organization / Platform

https://biblio.ugent.be/publication/5931264/file/5931265.pdf

Panel 

Manager

/  Stake-

holder 

manager

CONFIDENTIAL28
ENoLL, 2023. Licensed under CC BY-NC-ND 4.0

https://biblio.ugent.be/publication/5931264/file/5931265.pdf
https://creativecommons.org/licenses/by-nc-nd/4.0/


WHAT DOES A PANEL MANAGER DO?

Find

Engage

Protect

Support

In essence,we do 4 things:

Panel of test users Network of partners
In-the-field 

recruitment

Set up a User involvement strategy

Set up a User involvement infrastructure

GDPR-compliant Is it ethical?

Execution of research steps

P
a
n
e
l
m

a
n

a
g
e
m

e
n

t
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PANEL MANAGEMENT INSIGHTS

Panel Community Hired Panel
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PANEL MANAGEMENT INSIGHTS

30

Panel Community Hired Panel

Time investment ++ ++ (super high) -

Operating cost + ++ -

(Mostly) local - ++ (very local) /

Frequency of projects ++ + /

Type of projects/research Much is possible Community

- oriented

Mainly surveys

Committed testers + ++ --

For learning/interest +/- ++ -

For the incentive +/- - ++

Circulation of participants - -- +

Added value + ++ (super high) +/-

Dropout rates + - ++ L



HOW TO...COMMUNITY?

• You can only facilitate,not create,a community

• Community working can be time-consuming and complex

• Communication within communities is harder to control

• Enough interesting content and/or activities are needed to keep a  

community active

• Not all your panel members will be active members of your 

community

CONFIDENTIAL32
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TYPES OF DROP-OUT IN LIVING LAB FIELDTESTS

Participant-related drop-out

Participants only participate in the startup of the field test, 

but they have not started to test that innovation

Innovation-related drop-out

Participants stop using the innovation because of motivational 

or technical reasons related to the innovation

Research-related drop-out

Participants stop participating in the research component of 

the field test,you don't get feedback anymore from them

CONFIDENTIAL33
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TAXONOMY FOR DROP-OUT IN LIVING LAB FIELDTESTS

Participant-related

Innovation-relatedResearch-related
DROP

-OUT

Task design

Participants’ attitude

Timing

Interaction

Participants’

resources
Personal context

Technological  

problems

Perceived

ease of use

Perceived usefulness

https://timreview.ca/article/1155

CONFIDENTIAL34
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PROBLEM SPACE HELLO JENNY
USER INVOLVEMENT

34

STAKEHOLDER People from city of 

Ghent

Elderly in isolation Students

User type involved Consortium partners Inhabitants of specific

‘problematic’ building
Target user group

of  current practice

Recruitment strategy Via intrinsic

motivation  (open

call to  consortium)

Via project partner

(city  of Ghent)

Via ‘owner’ of

‘current  practice’
(professor)

Incentive A potential solution

for  their problems

Human contact Intrinsic motivation

&  study points

Intensity of

involvement

HIGH - Involvement

in  three scoping  

workshops

MEDIUM - Interviews

‘in  situ’

MEDIUM - Co-

creation  workshop
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SOLUTION SPACE HELLO JENNY

35

STAKEHOLDER People from city of 

Ghent

Elderly immobile Students

User type involved Consortium partners 3 inhabitants of

specific

‘problematic’ building

Target user group

of  current practice

Recruitment strategy Via intrinsic motivation Via project partner

(city  of Ghent)

Via ‘owner’ of

‘current  practice’
(professor)

Incentive A potential solution

for  their problems

Traveling outside of

their  homes

Intrinsic motivation

&  study points

Intensity of

involvement

HIGH - Involvement

in  project follow-up  

meetings + co-

design  workshops + 

user recruitment

HIGH - Prototype 

testing in controlled

lab- setting

MEDIUM - Co-design  

workshop
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ADOPTION DIFFUSION SPACE HELLO JENNY
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STAKEHOLDER People from city of 

Ghent

Elderly immobile Students

User type involved Consortium partners 10 inhabitants of

specific

‘problematic’ building

10 students

Recruitment strategy Via intrinsic motivation Via project partner

(city  of Ghent)

Via ‘owner’ of

‘current  practice’
(professor)

Incentive A potential solution

for  their problems

Human contact Intrinsic motivation

&  study points

Intensity of

involvement

HIGH - Involvement

in  project follow-up

+  recruitment

immobile  elderly +

testing of  prototype

HIGH - Involvement

‘in  situ’ field trial

HIGH - Involvement

‘in  situ’ field trial



Pilot Management process

& mapping canvas
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OVERVIEW LIVING LAB MANAGEMENT ROLES

Living Lab Project

Living Lab User & StakeholderActivities

Living Lab Organization / Platform

https://biblio.ugent.be/publication/5931264/file/5931265.pdf

Project /  

Pilot 

manager
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ENoLL, 2023. Licensed under CC BY-NC-ND 4.0

https://biblio.ugent.be/publication/5931264/file/5931265.pdf
https://creativecommons.org/licenses/by-nc-nd/4.0/


PILOT MANAGEMENT:OPTION 1

Living Lab Pilot

Pilot User & 

Stakeholder 

Activities

Living Lab Organization / Platform

Living Lab Pilot Living Lab Pilot

Pilot User & 

Stakeholder 

Activities

Pilot User & 

Stakeholder 

Activities

https://biblio.ugent.be/publication/5931264/file/5931265.pdf
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FUZZY FRONT-END

PROBLEM SPACE

PROBLEM-SOLUTION FIT

SOLUTION SPACE

SCALING

“LESS COMMON IN LIVING LABS”

PRODUCT-MARKET FIT

ADOPTION-DIFFUSION SPACE

PILOT MANAGEMENT:OPTION 2
PER PILOT/PROJECT

Living Lab Pilot

Living Lab Pilot

Living Lab Pilot

Project User 

& Stakeholder 

Activities

Project User 

& Stakeholder 

Activities
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PILOT MANAGEMENT PROCESS

1. Align on pilot scope & goals (with #pilots and/or within the LL project)

2. Choose a supporting methodology & supporting pilot canvas (to be used across  

#pilots and by #people)

3. Train the methodology & canvas (for the #pilots)

4. Execute the pilot activities & report in the supporting canvas (#people report 

their activities)

5. Follow-up via the canvasses (by the pilot/project manager)

41
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INNOVATRIX – ASSUMPTION BASED INNOVATION FRAMEWORK

CUSTOMER SEGMENT

NEEDS

CURRENT PRACTICES

VALUE PROPOSITION

SOLUTION

KEY PARTNER

VALUE CAPTURE

BARRIERS

WHAT CUSTOMER SEGMENTSTO FOCUS ON?

WHATARE KEY CHARACTERISTICS?

WHATARETHE NEEDS OFTHIS CUSTOMER SEGMENT?

HOW DOWE PRIORITIZETHESE NEEDS?

WHATARE COMPETITORS,ALTERNATIVES OR CUSTOMER BEHAVIOUR?WHATARETHE PAINS

AND GAINS OFTHE CURRENT PRACTICES

WHAT (MEASURABLE) IMPACTWILLYOU CREATE FORTHIS CUSTOMER SEGMENTS?

WHATARETHE COMPONENTS OFYOUR SOLUTION?

HOW DOTHESE COMPONENTS DIFFER FORTHE DIFFERENT CUSTOMER SEGMENTS?

WHO AREYOUR KEY PARTNERS? HOWTO INTERACTWITH STAKEHOLDERS?

WHATVALUE (MONETARYAND NON-MONETARY) DOYOU RECEIVE IN RETURN?WHAT 

PRICES SHOULDYOU SETAND HOW?

WHATARETHE BARRIERS FORADOPTION,USAGEAND MARKET ENTRY?
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CUSTOMER
SEGMENT

CURRENT 
PRACTICES

NEEDS

VALUE 
PROPOSITION

LONELY & IMMOBILE SENIOR OCMW EMPLOYEES
ENGAGED STUDENTS W ITH INTERESTS

IN CARE & INNOVATION

Social contact to prevent loneliness

Being reached by information channels/care

initiatives

Signalization on physical (immobility) and 

psychological (anxiety) barriers to ask for help

Support from volunteers/citizen initiatives 

Better signalization of needs senior

Being socially engaged

Visit from family 

Visit from caregivers
Fixed visits

Existing volunteer initiatives  

Compulsory internship

Overcome barriers to ask for help 

Communication of passive signals for loneliness

More support from network (students) 

Better insights in the need for visit

Link between senior & student  

Incentive through credits/badges

FUZZY 

FRO N T-END

CONFIDENTIAL
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SOLUTION CONNECTING CUSTOMER SEGMENTS PROBLEM-SOLUTION FIT
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PROBLEM-SOLUTION FIT PRO D U C T-MARKET FIT
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CUSTOMER  
SEGMENT

CURRENT 
PRACTICES

NEEDS

VALUE
PROPOSITION

SOLUTION

VALUE 
CAPTURE

KEY PARTNERS

BARRIERS

LONELY & IMMOBILE SENIOR OCMW EMPLOYEES
ENGAGED STUDENTS W ITH INTERESTS  

IN CARE & INNOVATION

Social contact to prevent loneliness

Being reached by information channels/care initiatives 

Signalization on physical (immobility) and psychological 

(anxiety) barriers to ask for help

Support from volunteers/citizen initiatives  

Better signalization of needs senior

Being socially engaged

Visit from family  

Visit from caregivers
Fixed visits

Existing volunteer initiatives  

Compulsory internship

Overcome barriers to ask for help 

Communication of passive signals for loneliness

More support from network (students)  

Better insights in the need for visit

Link between senior & student  

Incentive through credits/badges

Detection ofactivity with door and window sensor  

Communication with interface through buttons

Dashboard with data on interactions senior & student 

Dashboard to monitor loneliness senior
Technology to receive question for visit from senior

Positive impact on wellbeing of vulnerable citizens

Data that can feed policy making

More efficiency

Increased job satisfaction

Positive impact on wellbeing of vulnerable citizens

Inclusive image of the city among students

IMEC

Students  

OCMW

Gentlestudent
OCMW

GentleStudent

Technology aversiveness

Difficult to detect loneliness using sensor data

Lack ofquality control  

Technology aversiveness

Skeptical on detection loneliness through sensors

Quality control  

Technology aversiveness

FIT?

PRO D U C T-MARKET FIT



CHOOSEYOUR SUPPORTING CANVAS
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GENERIC CANVASES BUSINESS MODEL CANVAS

The most well-known 

and used

Easy to understand,less  

easy to go in detail

No explicit links  

between the elements

Not suited for more  

complex ecosystems
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GENERIC CANVASES VALUEPROPOSITIONCANVAS

Good addition to BMC

Needs to be

combined  with other

canvasses

Not suited for complex  

ecosystems
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GENERIC CANVASES LEAN CANVAS

Update to BMC

More focussed on  

iterative testing

Not suited for more  

complex ecosystems

No visual link

between  segments

and other  

characteristics
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GENERIC CANVASES PRODUCT/MARKETFITCANVAS

Great canvas for P/M fit  

testing

Assumes you have a

good view on your

customer segment(s)

Needs to be

combined  with other

canvasses
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GENERIC CANVASES INNOVATRIX

Combination of BMC,  

value proposition  

canvas,lean canvas

and  P/M fit canvas

Assumes multiple 

customer/stakeholder/ 

user segments

Assumes different 

needs,practices,...

per  segment
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FOLLOW-UPVIA ONLINE TOOL
IMEC DIGITAL TOOLBOX FOR INNOVATION MANAGEMENT

Imec’s platform for innovation and venture 

coaching

▪ Each Living Labs received login credentials

▪ DigitalTwin canvas

▪ Assumption-based approach to innovation

▪ Map assumptions

▪ Validation activities

▪ Update board

▪ Update /iterate /pivot
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MIRO EXERCISE
ADAPT YOUR OW N PILOT/PROJECT CANVAS

▪ Less is more – it should display the most relevant and critical information regarding 

your innovation project

▪ Customize – adapt existing canvasses to your own needs,rephrase wordings,add/delete 

catagories,co-create the canvas with your LL stakeholders

▪ Update & archive – keep track of updates and archive them,in later stages it is 

extremely useful to have a‘logbook’ of actions taken and of the shifting knowledge 

regarding your innovation project - by thinking this through,you select the most 

critical/essential elements to be included

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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IMPACT ASSESSMENT
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TYPES OF IMPACT ASSESSMENT

▪ IMPACT ON THE ENVIRONMENT – SCIENTIFIC IMPACT

▪ Experimental setting with control variables

▪ IMPACT ON USER’S NEEDS

▪ Real-world testing

▪ IMPACT ON STRATEGIC GOALS

▪ Long-term testing
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Living Lab

/  Program 

manager

Project /  

Pilot 

manager

Researcher

Innovation  

manager

Project /  

Pilot 

manager

Project /  

Pilot 

manager

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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VALIDATE/INVALIDATE

ITERATE

Define

key assumptions

Test

key assumptions

Validate/Invalidate  

Assumptions

INVALIDATE

VALIDATE

ASSUMPTION

UNKNOWN

STRUCTURED & ITERATIVETESTING

CONFIDENTIAL
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TESTING FOR IMPACT
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1. Pre-post test format with  

control conditions

2. Loneliness & general  

wellbeing

3. Input for business model  

scenarios

PRO D U C T-MARKET FIT

CONFIDENTIAL
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DEFINE SUCCESS CRITERIA FOR YOUR CRITICAL ASSUMPTIONS
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Before you 

start testing
soccer coaches are looking for a way to save
time

run an ad on Facebook with time saving as USP

we look at how big to CTR will be against the 
other ad

the CTR is significantly higher than the other ad

ENoLL, 2023. Licensed under CC BY-NC-ND 4.0
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NEXT SESSION

▪ Co-creation methods & tools

▪ Testing and validation methods & tools

▪ Repurposing of today’s content to your specific cases

CONFIDENTIAL
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FURTHER READING...

▪ Innovatrix:https://timreview.ca/article/1225

▪ Testing:https://timreview.ca/article/1204

▪ Living Labs & Lean-Startup:https://timreview.ca/article/1201

▪ Living Lab methodology:https://timreview.ca/article/956

▪ Impact measurement in Living Labs:https://doi.org/10.1016/j.tele.2018.02.003

▪ PhD on Living Labs:https://biblio.ugent.be/publication/5931264/file/5931265.pdf
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Dimitri Schuurman

Innovation Expert Methodology & 

Monitoring 

dimitri.schuurman@imec.be

Gilles Wuyts

Business analyst 

gilles.wuyts@imec.be
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INNOVATION CANVASSES
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Generic canvases

GENERIC CANVASES
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VALUEPROPOSITIONCANVAS

confidential



Generic canvases

GENERIC CANVASES
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BUSINESS MODEL CANVAS
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Generic canvases

GENERIC CANVASES
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LEAN CANVAS
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Generic canvases

GENERIC CANVASES

69

INNOVATIONCANVAS
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Generic canvases

GENERIC CANVASES
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INNOVATIONCANVAS(KTN)
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Generic canvases

GENERIC CANVASES
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PRODUCT/MARKETFITCANVAS
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Generic canvases

GENERIC CANVASES
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BUSINESS CASE CANVAS
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Generic canvases

GENERIC CANVASES
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DESIGNTHINKINGCANVAS
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Generic canvases

GENERIC CANVASES
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TECHNOLOGYCANVAS



Generic canvases

GENERIC CANVASES
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TECHNOLOGYCANVAS
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Generic canvases

GENERIC CANVASES
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TECHNOLOGYEVOLUTIONCANVAS
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Generic canvases

GENERIC CANVASES
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JOBS TOBE DONECANVAS
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Generic canvases

GENERIC CANVASES
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JOB TOBE DONECANVAS
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Generic canvases

GENERIC CANVASES
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CUSTOMERJOB TOBE DONECANVAS
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Generic canvases

GENERIC CANVASES
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PLAY TOWINCANVAS
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Generic canvases

GENERIC CANVASES
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SCENARIOCANVAS
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Generic canvases

GENERIC CANVASES
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EXPERIENCE CANVAS
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Generic canvases

GENERIC CANVASES
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CPPRFRAMEWORK
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Generic canvases

GENERIC CANVASES
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CONSUMERTRENDCANVAS
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Generic canvases

GENERIC CANVASES
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THEORYOFCHANGECANVAS
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Generic canvases

GENERIC CANVASES
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DIGITALTRANSFORMATION
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For more information on the ALL-Ready Capacity Building Programme, 
please contact:

Isabelle Couture isabelle.couture@enoll.org

Thank You!

mailto:isabelle.couture@enoll.org

